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| GROWTH, GOALS
AND TEAMWORK

MESSAGE FROM THE DIRECTOR | DAVID GORDON

ife  has
here at Brightprint for both our
management and production teams.

certainly been busy

In June, our team pressed pause on
production to invest in what matters
most — our people. A training session
themed ‘Winning as a Team’ brought
everyone together and reinforced the
strength of our team culture. This was
a day greatly enjoyed by all staff, big
and small, old and young.

July was one for the record books, with
our factory turnover at an all-time
high. Well done to the production team

SEPTEMBER & OCTOBER DRAW!
WIN A RETRO COOLER BOX

for their hard work and dedication in
making this possible.

Spring is now upon us, which always
brings a busy period, but there is still
time to keep an eye on the river for
when the whitebait start to run.

August and September have also
been filled with events. Our sales team
enjoyed a great few days at Beervana
in Wellington, where Brightprint was
proud to be a major sponsor.

Morerecently,we had an excellenttime
at Foodtech Packtech in Auckland, the
country’s largest packaging exhibition.

Place an order with Brightprint or Worktime
Group in the month of September or
October and you’ll go in the draw to win

a very cool Retro Cooler Box. This prize is
sure to bring the summer feels and will be
a great addition to any BBQ or event. Don't
miss your chance to win.

Keep an eye on our socials for all the details!

- the end of winter.,

It was a valuable opportunity to see the
latest in innovative and sustainable
practices from suppliers, while also
connecting with long-standing clients
and meeting new customers.

Thank you to our clients for your
continued support. We look forward to
carrying this momentum into the busy
spring months ahead.

DAVID GORDON
CEO

CONGRATULATIONS TO
CARRIE SUCKLING FROM
ADVANCE LANDSCAPES!

For winning a premium AF Drinks
Prize Pack in our July
and August draw.

A refreshing way to
enjoy Dry.duly in
style, and a great
prize;tocelebrate
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COMMERCIAL PRINT FEATURE | FARMGARD EQUIPMENT

e recently had the privilege

of producing a high-end
presentation folder for Farmgard
Equipment. Printed in two PMS colours
on both sides and finished with a matt
anti-scuff laminate for extra durability,
the folders were then enhanced with
blind spot UV embellishment.

The combination of the soft matt
laminate with the glossy UV effect
creates a striking contrast against the
rich black background. This finishing
touch gives the Farmgard brand a real
standout presence, ensuring the folder
leaves a lasting impression.

Presentation folders are a powerful
way to showcase your brand and
keep important documents together
in a professional format. Let Brightprint
take care of your next presentation
requirements to create a folder that
stops your client in their tracks.

FARMGARD

COMMITMENT-

PRINTED PACKAGING FEATURE | GOOD GEORGE BREWING

ood George Brewing's Old
G School Alcoholic Pink Lemonade
has launched with a premium six-
pack design that captures attention
from the moment it hits the shelf. The
vibrant colour palette, bold graphics,
and sleek finish give these packs a
fresh, modern look while staying true
to the Good George brand.

A strong example of how well-
considered packaging design can
elevate a product’'s presence in-
store, helping it stand out
competitive market. At Brightprint,
we are proud to have supported Good
George in producing packaging
that not only looks striking but also
delivers on quality and functionality.

in a

These new six-packs are now
available at select New World stores,
ready to be discovered by customers
looking for something refreshing
and distinctive. We're proud to have
brought this packaging collaboration
to life alongside the Good George
team.




BEERVANA 2025 - A STANDOUT EVENT

rightprint was proud to sponsor
Bthe Beervana Trade Afternoon
on Thursday 21 August, an event that
proved to be a great success.

Our limited-edition Brightprint Beervana
socks were very well received and
quickly became a talking point among
brewers and buyers.

With more than 50 breweries represented
from across New Zealand, Australia, and
as far afield as South Koreq, the variety
on show was outstanding. From hazys,
IPAs, ice cream sours, banana beer

and dark ales through to ciders and
cocktails, there was something for every
palate, supported by a wide range of
food stands.

Adam and Kingsley attended on
behalf of Brightprint, reconnecting
with existing customers and building
relationships  with  potential
clients. The quality of the stands was
impressive, with breweries putting in
long hours to make sure their presence
reflected the passion and creativity of
the industry.

new
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We have already expressed our interest
in sponsoring Beervana again in 2027,
continuing our involvement with this
leading craft beer festival.

FOODTECH PACKTECH 2025 - PACKAGING EVENT OF THE YEAR

oodtech Packtech 2025 at the

Auckland Showgrounds was a
fantastic opportunity to reconnect with
many familiar faces and meet new
ones. Held only once every two years,
Foodtech Packtech is the country’s
premier packaging exhibition, bringing
the industry together to connect, share
insights, and showcase innovation.

The packaging industry is often viewed
as a barometer of the wider economy,

DLy,
GLOBALY
RECOGMISED
FOOD-8asE
PACKAGING.

SO We were eager to engage with both
existing and potential customers to
hear their perspectives on the current
market.

A common theme emerged: while
many acknowledged the challenges of
recent times, there is a clear sense of
optimism with green shoots beginning
to appear. Attendance numbers
were in line with previous vyears,
but what stood out was the quality

W ZEALAND'
Az WINNING
FAMILY OWNEL,

AND OPERATED!
PACKAGING SUPPLIER.]

of engagement, with more senior
decision-makers present and open to
meaningful discussions.

We're very excited about the
connections made at this year’s show
and look forward to working with those
who visited us to help them achieve
stronger outcomes in the packaging
space.
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FACTORY UPDATE | GROWTH, GOALS AND TEAMWORK

TEAM TRAINING DAY

In June, we pressed pause on production

for a team training session with Mike Clark
of Think Right Ltd, themed Winning as a
Team. Built around our six Core Values,
the day brought the whole business
together and gave us fresh energy to
stay aligned and keep achieving goals.

STRONG RESULTS DELIVERED
IN JULY

July was a record month, with sales and
production teams achieving their targets.
CEO David Gordon joined the crew on
the floor and the BBQ to celebrate, with
the famous Brightprint Burger making a
return at a team lunch. A great way to
acknowledge everyone’s hard work and
look ahead to a busy spring.

| nghiprint. Qurighiprint. Qo

WELCOME TO THE TEAM

We're pleased to welcome two new
members: Gladys, our new Folder/Gluer
Operator, and Edwin, who has joined as a
Gluer & Diecut Operator. Both bring valuable
skills and fresh energy to Brightprint.

EMPLOYEE OF THE MONTH

Our new initiative celebrates staff who
live the Brightprint Core Values. In July,
lan Manual was recognised for Focus,
consistently delivering quality work and
leading by example. In August, James
Hume from Dispatch was recognised
for Innovation, showing dedication,
versatility, and hard work. Both received
the Employee of the Month trophy, medal,
and a grocery voucher.

(VL @ Grightprint.

brighfprint,
& Ihfprint. bi

PREPARING FOR GROWTH

As Brightprint continues to expand, so
too does the need for efficient waste
management. Work is now underway
on a new Waste Baler storage facility :
to increase capacity for cardboard MI//””W”””"”' oS .
and paper recycling. Containers have & = R ‘ J"l"m =
recently been shifted into place, marking  § -

the first step toward construction —
a development that supports both
our growth and our commitment to
sustainability.

@ brightorint. WL 2omomas

0800620062 | sales@brightprint.co.nz www.brightprint.co.nz




