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t's hard to believe we're already into

March. The year has certainly hit the
ground running, and there’'s a real
sense of momentum building across
the print and packaging industry.

We've started 2026 with some great
conversations with both long-standing
customers and new businesses. It's
been encouraging to see confidence
continuing to grow, with more brands
planning ahead, investing in new
product development, and looking
at how print and packaging can help
elevate their offering in the market.

There are some outstanding projects
moving through the factory right now,
from premium packaging finishes
through to high-impact commercial
print. It's always rewarding to see
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ideas progress from the initial brief
through to a finished product, and the
team has been working hard to ensure
everything leaving our floor reflects
the quality Brightprint is known for.

Last month we held our annual Sales
and Marketing Strategy Day. These
sessions help set a clear direction
for the months ahead and keep us
focused on improving how we work
and deliver. We're looking forward to
rolling out the initiatives that came
from those discussions.

We also have a number of trade
shows and conferences coming up
this year, and we're looking forward
to connecting with many of you in
person. These events are a great
opportunity to share ideas, explore

new trends, and catch up face to
face.

As we continue investing in new
equipment and expanding our
product offering, keep an eye on our
social channels for updates, including
new machine installs and capability
announcements.

Thank you for your ongoing support.
We're excited about what the rest of
the year holds, and we look forward to
working with you on your next print or
packaging project.

-

BRADEN GORDON
General Manager

CONGRATULATIONS TO
MANPREET KAUR FROM
KITCHENARY!

The NRL season is back ... so we're celebrating & é'\ = o
with a New Zealand Warriors players jersey up 0w = S
for grabs. Place an order with Brightprint or T :«i‘“_"
Worktime Group during March or April and you'll s
automatically go in the draw to win. Perfect for s Oonanz e

game day, Friday night footy, and backing the
Warriors in style.

Keep an eye on our socials for all the details!

A big congrats to
Kitchenary, who took
out the Black Caps
cricket.prize... we are
sure there'll be a few
backyard'Cricket
nights squeezed in
before the end of

summer.
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COMMERCIAL PRINT FEATURE | INSOL CATALOGUES & SLEEVES

e were pleased to produce

a unique catalogue set
for Insol, New Zealand specialists
in architectural screening
and facades for commercial
construction.

To match the high quality of Insol’'s
louvre and facade solutions, the
catalogue was designed as a
premium, memorable set, finished
with a presentable slipcase for
protection and a strong first
impression. The slipcase was
diecut on our BOBST machine for
maximum precision, finished with
an anti scuff laminate for durability,
then hand glued and assembled.
The result was a distinctive piece
that both rewarding to
produce and built to last. This was
a unique and rewarding project to
be involved in.
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PRINTED PACKAGING FEATURE | RAKIURA DISTILLERY

S ome packaging has two jobs..
look premium, and protect what's

inside. We were pleased to work with
Rakiura Distilling Company on the
Third Island gin gift set, producing a
custom box built around the exact
bottle and glass sizing. Prototypes

were tested prior to full production,

then the final pack was completed
with a die cut window and a fitted
insert to keep everything securely
locked in place.

Printed on a high strength box board,
it is designed to travel well and feel
like a quality gift from the moment
you pick it up.

This style of packaging is a great fit for
premium spirits and beverage brands,
cellar doors, retail-ready bundles, and

corporate gifting packs.

To see the finished gift set, visit
thirdisland.co.nz.
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ast Friday we brought the Brightprint
Lteom together at Monteiths for our
annual Sales and Marketing Strategy
Day. It was a great chance to step
out of the day-to-day, reflect on what
worked well over the past year, and
get clear on where we want to focus in
the new financial year.

These sessions matter because
great results do not come from one
department alone. Every Brightprint
employee plays a role in delivering
quality print and packaging, from
quoting and design through to
production, finishing, and dispatch.
Getting everyone aligned on the same
priorities helps keep communication
sharp, workflows smoother, and the

TEAM LUNCH SHOUT FOR A STRONG JANUARY

o celebrate a massive January,

we shouted the team lunch with
another famous burger day on site
at Brightprint. It was a simple way to
recognise a strong start to the year,
with the team hitting our January
sales targets and carrying great
momentum into 2026.

A big well done to everyone across all
departments for the effort, teamwork,
and getting it done. It was a great way
to mark the month and say thanks as
we head into the year ahead.

whole operation moving in the same
direction.

We covered the key focus areas for
the year ahead, shared what each
department needs to succeed,
and had some honest, practical
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WELCOME TO THE TEAM ... TAURI POWELL

We are pleased to welcome Tauri
Powell to the Brightprint team.

Tauri is one of the first people you
will hear from when placing an order,
checking ETAs, or enquiring about
our promotional range. She supports
both customers and suppliers to keep
jobs moving smoothly from enquiry
through to delivery, helping maintain
clear communication and strong
organisation behind the scenes.

She has also taken
for keeping

responsibility
the coffee machine

conversations about how we can keep
improving together.

Theresultis astronger,more connected
team with consistent quality, reliable
turnaround, and a Dbetter overall
experience for our clients.

maintained and running, which some
would argue is the most important
role of them all.

A few quick facts about Tauri .. her
drink order is a Maccas medium iced
mocha, she is a morning person, and
if she could book a flight tomorrow
she would head to Italy. Outside of
work she enjoys being outdoors and
spending time with friends.

You can email Tauri at
tauri@brightprint.co.nz and say hi.
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EMPLOYEE SPOTLIGHT

ach month we recognise a team

member who lives the Brightprint
Core Values. In January, Albert Gellang
from diecut was named Team Player
of the Month, recognised for Focus and
the consistent effort he brings to the
department.

Albert received the Team Player of the
Month trophy and medal and grocery
voucher, well deserved.

2025 CHRISTMAS BREAK UP

o wrap up 2025, the Brightprint _' &
Tteom came together for our J $
annual Christmas breakup lunch, one
of the most looked forward to events
on the calendar each year. It was a
chance to pause production, sit down
as a full crew, and celebrate the year
that had been.

It was a strong year, and one we
were proud of, made possible by a
supportive team and the effort that
went in across the business every day
from all departments.

Thank you to everyone who was part
of our 2025, including our customers,

suppliers, and the Brightprint team
behind the scenes. It was a great way
to close out the year together before
the Holiday break.

@ brightorint.. WL s=sis

0800620062 | sales@brightprint.co.nz | www.brightprint.co.nz



