
It’s hard to believe we’re already 
approaching winter. While 

temperatures are cooling off around 
the country, things certainly aren’t 
slowing down here at Brightprint.

We’ve hit the ground running into 
the new financial year with strong 
momentum across all areas of the 
business.

Over the past few months, many 
businesses will have started seeing 
price increases from print and 
packaging suppliers due to rising fuel, 
freight, and global supply pressures.

At Brightprint, we’ve worked hard 
behind the scenes to manage these 

challenges through our strong 
supplier network and long-standing 
relationships. This has allowed us to 
continue supporting our customers 
without passing on unnecessary 
increases across our commercial 
print and food and beverage 
packaging products.

We’re also continuing to invest in 
the future of our business. Over the 
coming months, you’ll see changes 
within our factory as we expand our 
racking and storage capabilities.

These upgrades will support our 
growing online store and increase our 
ability to hold customer stock onsite, 
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helping customers manage space, 
cashflow, and product availability.

As always, we appreciate the 
continued support from our 
customers, suppliers, and partners. 
We’re looking forward to another 
strong season ahead.

JUNE & JULY PRIZE DRAW!  
BARKERS FOODIE FEAST GIFT PACK!

Winter comfort is sorted...with a Barker’s Foodie 
Feast Gift Pack up for grabs. Place an order with 
Brightprint or Worktime Group during June or 
July and you’ll automatically go in the draw. 
Packed with Barker’s favourites, it’s the perfect 
winter treat for sharing, stocking the pantry, or 
enjoying through the cooler months.

Keep an eye on our socials for all the details!

CONGRATULATIONS TO  
HAYDEN VOICE FROM HIREWAYS - 
WARRIORS 2026 JERSEY WINNER!

A big congrats to  
Hayden Voice from  
Hireways, who took  
out the NRL Warriors  
2026 Jersey  prize ...  
we’re sure there’ll be  
a few up the wahs  
in this players jersey!

DAVID GORDON
CEO
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Does Brightprint print large, multi-
page catalogues?

Absolutely, and this recent project for 
Motus is a great example.

Coming in at an impressive 592 
pages, this catalogue really packs 
a punch. From the cover through to 
the internal pages, every detail was 
produced with quality, durability, and 
presentation in mind.

The cover was printed on 300gsm 
gloss Neo, with the inside pages 
printed on 100gsm Neo, giving the 
catalogue a professional finish 
that feels substantial without 
compromising usability. The outer 
cover was matt laminated for added 
protection and a sleek finish, before 
being perfect bound by our binding 
expert, Ian.

This catalogue was printed on 
one of the newest Fujifilm Revoria 

COMMERCIAL PRINT FEATURE  |  MOTUS, MULTI-PAGE CATALOGUE

Mini hotdogs... who could resist 

these from the freezer aisle?

This packaging spotlight features 

the Howler Hotdogs retail boxes 

produced for Golden Goose Foods. 

The design keeps things clear, 

familiar, and appetising, with strong 

product imagery, simple on-pack 

messaging, and a practical box 

format suited to retail display.

The kraft-style background gives the 

packaging a natural feel, while the 

Matt UV varnish adds a quality finish 

across the printed surface.

The boxes were printed on a strong 

wet strength board, making them 

well suited to freezer and retail 

display environments.

The boxes were then finished with 

a four-corner glue construction to 

PRINTED PACKAGING FEATURE  |  HOWLER HOTDOGS  

create a premium hinged-lid retail 

box. This gives the packaging a 

sturdy finish that feels considered 

from both a presentation and 

usability point of view.

machines in the 
country, delivering 
exceptional print 
quality, sharp detail, 
and a premium 
result from start to 
finish.

Whether you need 
a product cata-
logue, annual pub-
lication, corporate 
document, or large 
multi-page print 
project, Brightprint 
has the equipment, 
experience, and 
finishing expertise 
to bring it together 
properly.

Reach out to the 
team for your next 
print project.

A great example of retail packaging 

where design, print finish, and 

construction all work together.  Grab 

a box on your next shop at Costco for 

an easy Friday night treat.
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There’s something different about 
working with a family-owned 

business.

You’re not just another job in our 
system. You’re dealing with a team that 
is personally invested in your project, 
your timeline, and the outcome we 
deliver for you.

When you work with Brightprint, 
decisions are quicker, communication 
is clearer, and accountability sits 
where it should, with the people you 
deal with directly.

Our management team stays close to 
the floor, working alongside production 
and even jumping on the machines 
when needed. They stay hands-

This one is a little different from our 
usual print job, but it is exactly the 

kind of project we love bringing to life.

We recently produced these life-sized 
rugby player cut-outs for our client 
Gerry’s Bakery, as part of their Great 
Southern Pies pre-game activations 
at Crusaders games.

Designed to stand out, draw people in, 
and add a bit of fun to game day, the 
cut-outs are being used alongside 
custom branded merchandise for 
prizes and fan engagement.

It is a great example of how print 
can go beyond the usual brochures, 

BRINGING GAME DAY TO LIFE FOR GERRY’S BAKERY

on with the day-to-day operations, 
so they understand exactly what is 
happening across the factory and 
what that means for your job.

Backed by advanced equipment and 
the expertise to match, you get the 
experience and capability of a large 
commercial operation, with the care 
of a close-knit team.

That means you’re working with 
people who know the business, know 
the factory, and care about getting 
the right result for you.

In the photo from left to right is Kingsley 
French, Josh Gordon, David Gordon 
and Braden Gordon, our leadership 
team you deal with directly every day.

We are celebrating Mike Dale for 

living our core value of Focus 

for April. Mike is a valued part of our 

factory team, and his commitment 

to being prepared each morning 

makes a real difference. He is often 

here before start time, making sure 

his folder/gluer machines are on, set 

packaging, and business collateral. 
From event activations and point-of-
sale displays to branded promotional 
pieces, the right print can help create 
an experience people remember.

With rugby season heating up and 
playoffs getting closer, keep an eye 
out for these at the next Crusaders 
home game.

Need something eye-catching for 
your next event, campaign, or in-store 
activation? Get in touch with our team 
to chat through what is possible.

up, and ready to run when the rest of 

the team arrives.

That focus and consistency 

helps maximise output across 

his department and keeps things 

moving efficiently on the factory 

floor.
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Our annual Brightprint team 
building day was back for 

another year, bringing the whole 
team together for an afternoon 
outside of the factory.

This year, it was all on with a 
bowls tournament, colourful team 
uniforms, great food, cold drinks, and 
plenty of friendly competition in the 
West Coast sun.

The day was about more than just 
the game. It was a chance to reward 
the team for their hard work, step 
away from the day-to-day, and give 
everyone the opportunity to mix with 
people from different areas of the 
business.

BRIGHTPRINT TEAM BUILDING DAY
With Brightprint operating across 
different departments, roles, and parts of 
the factory, it is always valuable to bring 
everyone together in a more relaxed 
setting. It gives the team a chance to 
catch up, have a laugh, and enjoy some 
time together outside of work.

There were plenty of laughs 
throughout the afternoon, a few cold 
ones enjoyed, and lunch supplied 
by Erzsi’s Eats & Espresso to keep 
everyone fuelled for the competition.

A great afternoon with the entire 
Brightprint team, and safe to 
say there were definitely a few 

competitive streaks on show.


